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ABSTRACT

Title : The Use of Strategsic Communication to Increase National Com
Petitiveness

Field : Strategy

Name: Mrs. Ruyaporn Sukontasap Course NDC Class 60

The twenty-year National Strategy is considered to be the top priority policy
for
the current government. Article 65 of the 2017 Constitution of Thailand clearly states
that “the government shall arrange to establish a national strategy as the objective
for
a sustainable national development in accordance with the principle of good governance,
to be used as the framework for the drawing up of various national economic and social
development plans so that the plans would coincide with and support one another,
to create the synergy that would help drive the plans to achieve their objectives.”
The
implementation and achievement of the twenty-year National Strategy will be
evaluated, both within and outside of the country, in comparative terms, especially
through national competitiveness indices developed by organizations such as the World
Economic Forum (WEF) and the IMD Business School. Therefore, there is the need for
the Thai government and relevant agencies to come up with a communication
strategy that would enable target audiences to be fully informed about
developments in the
implementation of the National Strategy. Such target audience is local as much as
international and involve representatives from all sectors. Aside from keeping the people
informed, the objective of the communication strategy also aims to create better
and more accurate understanding and support for the National Strategy. In order to
achieve this end, this study argues that Strategic Communication and its techniques
should be employed. Thus, this study discusses the twenty-year National Strategy,
the concept of National Competitiveness, the indicators and measurement of National
Competitiveness, and how Strategic Communication can be employed in the case of
the twenty-year National Strategy. Interviews of practitioners of Strategic
Communication have also been conducted. The study concludes that Strategic
Communication can indeed play an important role in increasing the National

Competitiveness of Thailand, given that the National Strategy is implemented in a



systematic and efficient manner. The study
also made recommendations on how Strategic Conmunication can be used to create an
effective system of communication around the National Strategy. It also recommends
that a specialized communication unit, with dedicated budget and resources, should
be established, to focus only on systematic and strategic communication efforts on

the National Strategy and its implementation.
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o. WnAMAITUgNSMAnSYA

b. M3doasuarUsznduiusynsmansnd

o, WuIRnuarnguiifeatudanuaiuisolunisudsduvessf (National
Competitiveness)

<. WnAnLagnguiifeniunsdearsdanagns (Strategic Communication)

& waifefiisatestunisldnisdearsidenagnsifietiudnauaiunse
Tunsuastuvei

. WA Nuf TenAdeiug Adeates o MANNNTUTINIIANISTINALNS
(Strategic Management) #8nn15UTM151ATINS (Project Management) Lagn15UseiuNg
1A39n13 (Project Appraisal)

WUIRALNYINUENSANEATYIR

Tugiaszezamanenassuiiiiuin varsuszmalulanuazlunfiniaede
saislupfinaedony fuoandedd Tédavhgnsmanssd vssadifemutiemdean
2afNITIENIeUsEIA 917 suiAistan (World Bank) w3au3emiiuSnwn 1 McKinsey &
Company dafiflnarsuszimaiuszauanudiialunisdnvignsaianiuifnagnisun
gnsAnansaanalUUgun

mﬂmiﬂisﬁmﬁmmiwdNﬂizmﬁﬁlafl National Visions Matter: Lessons of
Success dalnpsunnslan Angedudenln Uszinadd Weideuningian bees wui Ussmea
fifinsfmunaasvginedesnilutisaesanumassedeuntby fudulsema
fifAdofmidanagydieau uanaint finiunsUssdEuIRINa1291N o Vs way
@ 93ANTIENINUTEIMA Maiuieaiudn TemaimafmuiUszmmazUszauaudusa
wfiinntu Wenndhefiieatesdaujuiuudu nelinsouresideimifeiu’

° National Visions Matter: Lessons of Success, World Bank, Santiago,
Chile, 25-27 July 2004, p.1
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Wawasan 2020 %38 Vision 2020 Fudunsiuwsn lnedeidunsauvswkuinuiuszmea
= v a . . aa Aa o v o &
Wade adudl o (Sixth Malaysian Plan) Ingaseuagulumn o 2Avetin Nenuauden
MAWATYFNA mmﬁ]uagjﬁﬁmaé’am NsANWIsEAUNIRTgIUlan W@hgsAIMNIeNISIee uag
AUAUABNIRARINYT nansidevtedaduidudvuenazlvuadedulssimaniiann
nutslauazidulszimagnaiinssunielul w.albeon lag A3 WM1354 N81931 N159
wnalgazaunsausarvangves Vision 2020 Aty uadeazdeddnsinisiiulanig
wsughalesiadelaziovas o sgrmaidosiuluna eo U senind w.e. lodmm - b&om
lneinananiiasi (GDP) 887l eloo,ooo A1usanauae Aelul w.a. b&om
ae19lsAnY WoannsnguUalusedudie 9 aeanudiladdeieiogng
883491 ¥IAANYItENETInIuTINaY wagvianalnlunistuindeusgsluss@nsan
Vision 2020 v23uab@839n1utlUla L9 oo Uwsn dusawaiinisuseniauleunelal
WA, b&ae WNTENUAAINGALATEFRAIILANIET N.A. bede Tavinlithunadeluusiy
ATTNUNIT DIIALAIN LA DINLRULKNUIIUYDI TN AIDE19935999 LHpsannnantanuly
- Y a © a | o My A
AOUABINAITIUUAY DNTIUSUNANY 9 YislulszimAnazneusnUsewe aladdsundasly
Wusgnaunene
Mg il olRoudma bede WanTgUuns U1V gu 519A Felaunacda
o & A v o a Ay o ¢ & aa ~ v a9 P |
AudndunagaesUsuienmuasidevied srunaisnsieliussadmunenaauenlideln
wazimueszeznattunsaduLnunuieiussaud g
‘ﬁl Y & & vV v [ = = v v
Waliduluauanuisualdnsdu wiensguunsunadelausunuiala
anUSneImaATEgRauiey@ (National Economic Advisory Council — NEAC) Ansiunis
PuUMUIFaNAUNFwa AR Taadinirnualidndis1ouludut) n.a. bedb hazinyin
wuN13AELIUNETY B HPUNAIIINTY NIl WENSFUURSIEEENA1IY NSTNILaTE
= A o Y = PR A o & v Py
azarusasulsemantauInaIn1elul w.a. bewoa ouu daedndulziolionsd
nsulamaasegialaeieniovar < egrmaiaaiudunadudtuant we. bede
msizmnualdeiidnsinisiivlaniaasegiafivesninuu ol N5ovaz o Ayl
a v a A A A o 5)
Wnungvasuameadnludnussunadul Al w.e. b

° "Malaysia Must Grow 8 Percent Annually To Achieve Developed Nation
Status, Says PM". Bernama. 2009-08-28.
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Tugaauanel w.a. bedo s5utanaslainnmiieuizenii Perfformance
Management and Delivery Unit (PEMANDU) %umﬂﬁﬁﬂﬁﬂmm%ﬁmuﬁ% (Prime  Minister’s
Department) Ingl# PEMANDU $1891unsssiaunensguuns v1ail PEMANDU @euwdadn “un
197 vise “giunden” Tunwiuiad du dndhnmdugialasinnun1suifnuuauau
Ya35guraniinnudfyas Felulsdeundel wa. beea wiensguunsutadelalsenie
WHUNITUURSENIWLSTIA %30 National Transformation Program (NTP) Szeziial eo U
A 9w = & Y 1% = a
e lua@eaninsaussaidmunemaluusemaniamuiudinglul w.e. b&om

iell wwIAdNAANeIiU PEMANDU 1 WuWg1uu19In Prime  Minister’s
Delivery Unit (PMDU) ¥83an3s1481a413n5 1ol 9.0, beee F9waun uananulaldeia
v aa do o 1 v = Y & a a N A ad
faildnvaneUseimandadailsauludnuugiieiiu PEMANDU  Jusn 019 sulafide 43
woatuidle Tsunde Fsluiigauds mibwnusng q dnannasdumhenuivansunuimi
TunstunfouskuunINgNsAanSuazIderialvesgua

aile Tudagtu Useimanmadslianudfgydegnsaansufnaznistuindou
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wenani lwiuil o JuiAn beoo Sguranadeldsnduladielountinaing
SuRAveUYDY PEMANDU 1ndsdiinsuduinaauszuusnsnis (Civil Service Delivery Unit
— CSDU) diinuensguuns wazlaanasl PEMANDU wnaatuziduusevensuliaiusnm
Aun1studauulevIgkazbHuUlATUSFUIRA19UTEWA KaENUIBIIUNIALBN LAY
FaMNIUU UM PEMANDU  Associates Sdn Bhd lalvianu3nunsguiaussmesingg andi
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" “How was PEMANDU created?”, Driving Performance from the Center:
Malaysia’ Experience with PEMANDU, World Bank Group, 2017, p.19
« http://www.pemandu.org/
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Tuiedsvesunialds wnunisdeasuazUssnduiusynsmansnd Vision
2020 waensuiU < Suneulumsudasanmuszimani (National Transformation) A

®. maﬁmumﬁﬂmqmaqmmam% (Strategic Direction)

b. MITaduNuNTWFTRNNT (Workshop) Wefli3endn ieswinasa (Labs) fu
nnehefiAgteslunmstuindougmsmaniuni

o M3UsZN1ANANISY1 Workshop %i3efiiendn Open Days

& 113991 Roadmaps 13en15UseniawNunsadumnulmnidelansiu

& msmmuaimneLazingin wse KPI Targets

D, NIANLTUIIUAULHUNTD Implementation

. NMIATINE@ULAUSTIUNG 1150 Audit and KPI Target and Validation uag

2. M3IAisenuUsEdd (Annual Report)®

Tngununisaoarsuazussurduiudazeanuuunnileliaiunsnsesdy
msdudusulundazduney WeliyninefiAsadoslddudoyansnsuiulugndunou
navien annsadlafiananisgnseans diluseduiiosiu seiuussna wazszdulan
mwﬂimﬁuﬁ’lﬁﬁgL,Lazwamiwﬁaiu Workshop saTamsuauAniiufiaiy (Feedback)
nnynihe aansadlawsunssidunuwazimuniig (Roadmap) IWegsdauds sauis
dilafsrnnudndyroamstianudilasss ausjuin uazaruiulnvousourun IRy
dlafatmneuarnisUssiiunalusasduney nudsauimiesng q uagieiigeie
nunsUsiliunakazauauntnlunsaduuaugsaan suR lukiazd auasy
Mg veensmans

Tudiuresdseinalvedy Ysuraldidenldisnsdnduuundeufodnig
(Workshop) Tusgsfugsanvaamiinsnusiems Aosefuddnnsznans madavienaradesdy
gankBuNs uazn1sinnsuilinnuAnfiunuudaas (Roadshow) diesuilsanudadiuuay
Tolduanuzanfuureniiniania 9 91nawie1@nsing 4 lulssma egnalsionu a 1an
fidavienansidvatiudl Sjuredseglutuneulowuvaanisingnsemanssd uazdilid
unumsioansuardserduiusiidany vielneandeniiasuiu dedmulusemeuas
AeUsEIne

¢ Driving Performance from the Center: Malaysia’s Experience with PEMANDU,
World Bank Group, 2017, p.61-62.
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(National Competitiveness)

LulAauaEnguiifsaduTannuaiuisolunisutesdureswd (National
Competitiveness)  lutlagtiuiivannvians uigflésunsseusuogisnirevnadt 1uiisy
WnAAATENYIAINE 13 Aouneg Michael E. Porter ans19156Usedn Harvard Business School
am%’gam’%m Tnelud .. oeman Porter Midsunadede The Competitive Advantage of
Nations ¥de msliuTeulautsiuremd dudunsfnymataumasssgiauasgsia
V0IUTENAR 9 oo Useina uavasuin mmﬁﬁamumwgﬁﬁ]LLazmm"LﬁLU%waqmaﬁu
JunanTaauanunsalun1sndnnsenannin (Productivity) U893509619 9 WAZWINIY
melumisiuiu uenaindu annnaeunelunvazniglugiinig 019 Tassadefiugu
ulsugduaiunisamu ussenialunisamuLagn1sigsie Tulauasudoudos
wdeufonyusomaiiunnuaansalunsudndae”

uanani Porter  dfaldeBuneitesdusznoundn « Uszns Sudevyuriy
Tunisivusdaauaiuisatunisudsduvedudasuseina na1ime aUaIAveInain
(Demand Conditions) mﬂﬁqiﬁa‘ﬁ'L?’Tamml,azﬁwﬁaﬁu (Related or Supporting Industries)
NAYNTNNGINIVOUARZUTEN (Firm  Strategy) UarlATeasluazan 12z 1sudadunigsna
(Structure and Rivalry) uena1nil madfedeyafiddymansugiauazssia imsnis
NSAUETUNITAWU LLaﬂﬂsqa%ﬂqﬁugmmﬂiuﬂszmﬁ Aidutladofiddnysednnmanunin
Tunsuansouiy”

Fasioan Porter IdifiAnasdUsznauvdemiulsdn b Uszns deasiinanszny
AadinAuaINnsalunIsLUsiureLsiazUsEmna A $3Ua (Government)  Uazlanianie
lgaven (Chance)  NafAe WlgUI8URIsTUIRILINARE NUINFDANIEVBINAINNETY
Uszinanazdnmuaunsavesgsnabuseaulsena seaugiinia wazszaulan lngaziluy
wansgnulunisuan videaudld Jusgfuulsvnsvesizuia luduvedlenavielunsemn
Atuiiendu Wudsiegueninilenismuauuesgsiasiie 9 wazamsafiaziinanssnuse
gatansfnrslumauiniasnsaulFiduien

° Porter, Michael E. Porter. The Competitive Advantage of Nations. Free
Press, 1990 and Harvard Business Review, March - April 1990.
&)
ibid



LLNum‘W‘ﬁ ©-@ : Porter Diamond Model

Firm strategy,
@ structure
and rivalry
YQA
Factor Th E
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Related
and supporting

Demand
conditions

industries

‘ﬁlm : Porter, Michael E. Porter. The Competitive Advantage of Nations. Free Press, 1990
and Harvard Business Review, March - April 1990

Freesiusznauhs b Usensil Porter éad1amguiifidedn Diamond Model
vionquiwdsumysdulufidenldedureTaanuaunsalunsudsduresussnadiig o
113ulaqdu wuAAvues Porter 18SWasg19uNeBNIYINNTIUNEGT 819 A5, Mercedes
Delgado 270 Sloan School of Management 11IngNae MIT @3, Christian Ketels
97ninstitute for Strategy and Competitiveness Wwid Harvard Business School uway
1. Scott Stern 910 Kellogg School of Management 1%1Inends Northwestern

fegatiu Delgado Fnwidadeiifinansenusedaninuanunsalunisudedu
vosg3iaveslsTinAig q Wilussdunimauazszdulan Tnsnenewiiaraiannudilad
pefUszEneUse 9 eluaninuindeuduasugiaganiauazumnin avdamaneninuad
gaaUszinane o liegasls satednvesiusvneudu q 19l Tassad1eesdng dauitne
lsanumisedinau valdyan (value chain) wagUseanSamyesuiasusvm

moun Tul w.A. be&eel A3, Xavier Sala--Martin and »9. Elsa V. Artadi uvs World
Economic Forum (WEF) lethadnu@nves Porter waziindginisnig § 119auuniisiun
Juseausvddannuaunsalunisutsduluseaulan (Global Competitiveness  Index)
GeldmdTandnsan ob Usenns fo n1sileguesaniduansisazuagzianyy (nstitutions)
Iﬂidﬁ%’mﬁugm (Infrastructure) @NWHINABLLATYFAIMAIA (Macroeconomic Environment)
AUNTNLAYNNSANWTUALE I (Health & Primary Education) nsAnwisesugau@ng
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wazn1SHNEUTN (Higher Education & Training) Usz@nsn1nvasnainduai (Goods Market
Efficiency) Us@n3501mua30a1ai593u (Labor Market Efficiency) s2AUN1TRMUIYDIAAN
n133u (Financial Market Development) AuwsouamAlulag (Technological Readiness)
VUINVDINAINNITAT (Market Size) mmw?jla’rngmqiﬁa (Business Sophistication) wag
N353 (Innovation)

Wil Tud WA, oe@e W Porter Delgado uag Stemn Slduraeluntsimun s
fandnlidanuusiugunndy uasidunuusasmiaasugeans (Economic  Model)
wuulnal faldlunisadiuadsdsingn wudeduiinisidvdsdiadendiau
UszananatinmnuaingalunsudeturesUseimanng 9 59 em Usene”

wonnaviiiannuansalunsussduluseiulanves WEF waa ndadiaeil
IMD World Competitiveness Ranking 4a9an1Uu International Institute for Management
Development  (IMD) wsainiwasuaus Jauszananadaninuainsalunisutadures
Usznan1g o TudauSeuiisu 593 o Uszina 1ag IMD World Competitiveness Report
iitladovdnildlumsdndusiusm < fu léuA anngmaasugia (Economic Performance)
Usedngnmweenialyg (Government  Efficiency)  UsednSn1nuesnngsna (Business
Efficiency) LL@SIﬂiﬂﬁ%ﬂﬂﬁugﬂu (Infrastructure)” wenanty 84l Ease of Doing Business
Index %39 Doing Business Report v8ssu1A15lan (World Bank) Feusvanannilede
duasulunisigsfaludsemeasig 9 591 owo Ysvina

Fuilingg anidnudufivonsuegreniendusedvaina Tugiugdidu
weslofliiduussingulunmsiadinnuaninsalunsuwisiuresssimasing 4 lusedulan

wulfauasnqufinedfiunisaeansi¥anagns (Strategic

Communication)

nsdearsidenagns mnefinsiaviuuiulouie WeldiAanssudiunig
iHauNIuAzUIMsTanisdeyatitansnislussdnsudeseniteesdnsediareiilosuas
fiusgavanm veludesnuasidedu Fedumagsia ddwidteuldfe nsdearsdunnain
LUUATUNAS (Integrated Marketing  Communication wazn1sAoan0efns (Corporate

Communication)

¢ Delgado, Mercedes, Ketels, Christian, Porter, Michael E., Stern, Scott. Moving
to a New Global Competitiveness Index, The Global Competitiveness Report 2008-2009,
World Economic Forum, 2008.

“IMD World Competitiveness Yearbook 2017, IMD, 2017.

”° Doing Business 2018, The World Bank, 2018.
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nsdeansavidunagnsisedienisdearsiuasnadostuidedia (vision)
SmgUszasd (Objectives) wazAdoy (Values) es0sAnToEsauysailUy uazamnsaia
E@SuANuLdnswmasdnanuainsalunisursdulinuesinsinedeiivedfy wienan
Sniovils Ao nsdeanndenagniine nsldnisdearsed uanizianzas meanyjmuneg
Adaau Welrussaihusrasduesesdng™

aufmtmamaluladidulladedditinldnisdeasvinldazmnauiedaau
Tnganunsavildlunaneguuuy kudosmisnisiearsiinainuatsnindsidy uagaiunen
POUALBIANNABINNIAUNNTARANTYREH T HDa LAz UTeyansHeansIM Tusensd
uilurugidsaiu anufmthegasniveanalulad auazainauiglunisdoans
LAY NVIANEYRIteIIeNsAeans AvilAnannensudsiuduegnanniilunmesy
wazn1Aeny weluduioniuarsluuurean1sioans naonaun1IT9TINIaILAY
Fownansdeans dadunalsimssudeyatnasvesiFuilidida iansidenassnisuslan
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doansednedanuuazifuszuy Lﬁ@iﬁﬂﬂiﬁaaﬁt,mazﬂ%aﬁﬂiz%w%quqqm AUAILALIAN
wazninensfirosamuliifientsiearsiiy 1

yiail Tusedulan Yseimendeasdnsiivinnisdoasidanagnsasdosiinisng
uunnsAeansUsrrnduiusesafussuu uasysannissEuinmamesvnsiieides
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UsgAvEam (Efficient)  lnofiarsanldnaln deama wazinieailielunisieansiivainmane
deliussquihmneesasfafineld Fsifensduadunasiiiudamnuansalumsudedu
YosAluseAUsEIsUszmAliuLes

HasruIdeningadasiunisldnisdeasidenagnsinainuda
AUEINTA TUNTITUAITUVD IR
vaeUszinmadszavanuduiadusdiauinlunisldnisdearsidsnagns

= a o [ a IS Y 1 A & Yoy A a
Woiudaauaiunsalunsudaturesd Insanigluedy degeiinuladnse guu
a15suSTNME (N mEL) uavdealus

“® Hallahan, K., Holtzhausen, D., Van Ruler, B., Veri, D., & Sriramesh, K. Defining

strategic communication. International Journal of Strategic Communication, 2007. P. 3-35.
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Tudddunazinvald n1sdeansenagnslyiausssusiuady (Pop Culture)
Tnganizaunsuaznineuns Wunalnudn dnguszasdfenisduasuauioudJuuay
Nd Tuaun1w Msfnw Tauessy wagn1sviewiie s deauiladmanisuiniuniu
LATENALAENITANTENIUTENARIEY 19T 1NADANITVIBINEIVR BN MELANUI A18na3
53 3ulgNsyenIeiuusssy (Cultural Diplomacy) 881993999 Wunalilugis wo U
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nsasulugiinin enfe wnade ny uazdulailde

[ 3 Vo1 A a s v v & A
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a & ada v a I3 aa a a o a a v a
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°e Korea Tourism Organization, 2017.
o Japan National Tourism Organization, 2017.
°€ 2015 Pew Research Center Survey
°C KM, Lawson, Western Perceptions of Koreans, www.froginawall.net, 16
November 2015.
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Tuglinaedeniinisunuildlmluegnad wasdszauanudnisegnamualunaeusena

NANNITUINITIANIIYINAYNS (Strategic  Management) WANUDS
N15U31151A59715 (Project Management) wazn15Ussilunalaseansg
(Project Appraisal)

finshileud1dinsuivislasang (Project Management) 31 fiansldaaus
vinwe wdesdle uasmadasng q lumssidufenssuvedases dielilasinsiu 9 Ussau
wadSamundmane s’

NILVIUNTVBINTUIIMSIASINSHUsanlu ¢ %umauimyj 3 il
n533ulAseNTs
N9INUNULATINTS
- MIuNLUlUUR TR
N1SANMINKAZAIUANNITANTUIUAUWNY UaY
. N159UlATINg
mMsuImslasinsagsealanuianudilaly oo Usunusmeiu il
- msdszanuunumuagsaUsslembvomniefiiedes (integration)
. VBULIRVBIU (Scope)

A3 @ 9

. n5puIa (Timeframe)

JuUsEIna wiseAlganY (Cost)

. AUNMNVDU (Quality)

. M39nTe §nd (Procurement)

. MIUINITYAAA (Human Resource)

. MsAeasuszanduius (Communication)

. ma‘u%mimmﬁm (Risk Management)

o0. MIUIMIInNsETNaUszloniiAedos (Stakeholders Management

a8 3 g /& A3 G 9

)@ml

> How the rest of the world sees Singapore, impehft.blogspot.com, 1 March
2013.
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" www.pmi.org/about/learn-about-pmi/what-is-projectmanagement


http://www.pmi.org/about/learn-about-pmi/what-is-projectmanagement
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« Digital News Report 2016, Reuters Institute for the Study of Journalism,
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Q3. Which, if any, of the following have you used in the last week as a source of news?
Base: UK: 2013: 2078, 2015: 2149, 2016: 2024
Note: 2014 data has been estimated because of an issue with randomisation of news sources in the questionnaire.

- Reuters Institute
for the Study of Journalism

ﬁu'] : Digital News Report 2016, Reuters Institute for the Study of Journalism, Oxford
University 2017
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CHANGING MEDIA
More than four in ten 100% " ‘ D I = Ori e Soca
(41%) use social media for T iy

news while smartphone _— :fi’"‘l

usage is sharply up again, s
matching the computer 50%
as the most important

device for accessing news. e

2013 2004 2005 2006 2017 2013 2014 2005 206 2017
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i - Digital News Report 2016, Reuters Institute for the Study of Journalism, Oxford
University 2017
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m1g-24

60% 25-34

¥ 35-44
40%

45-54

20% H554+

0%

Online (inc. social Social media Print TV
media)

Q4. You say you've used these sources of news in the last week, which would you say is your MAIN source of news?
Base: Bose: All 18-245/25-345/35-445,/45-545/55+ who have used a news source in the lost week: Uk= 220/271/353/392/714

- Reuters Institute

‘17‘1547 : Digital News Report 2016, Reuters Institute for the Study of Journalism, Oxford
University 2017
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¢ https://sproutsocial.com/insights/facebook-stats-for-marketers/
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STRATEGY 1 OBJECTIVE TARGET COMMUNICATION | ACTION PLAN TIMELINE WHO DOES | MEASUREMENT
AUDIENCE STRATEGY (2019) WHAT?
Enhance Annual GDP *IMD *Direct Engagement | Q1: establish Jan-Mar *MOC *Relationship
economic growth of 5% *WEF *Regular Updates contact and *MFA Established
development | starting 2019 *World Bank *National engage with all *Chamber of with Key
capability *EU Competitiveness | target Commerce Audience
*The Economist | website audiences * Council of
*Wall Street *Facebook Industries
Journal *Weekly Tweets Q2: Begin Apr-Jun * MOC *Regular
regular updates * MFA updates sent
with positive
feedback
Q3: Continue Jul-Sep * MOC * Regular
regular updates * MFA updates sent
with positive
feedback
Q4: Summarize | Oct- Finish * MOC *At least 2
Feedback and | Summary * MFA higher ranking
suggestions in IMD, WEF
and World
Bank 2019
Reports
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