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The Seven Food & Drink Product Sectors by Process in Germany in 2010 *

Fresh Products account for 24.2% of the total market.

The Seven Product Sectors by Process in Germany in 2010

Chilled
26% Ambient Food

17%

Dehydrated_
1%

Frozen_
7%

. Drinks

Canned_ 21%

4%

Fresh
24%

The Total All Food & Drink Market in GERMANY in 2010 was Euros 252.1 hillion.
Source: Food for Thought
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